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The driving force of the civilization comes from the progress of human beings, and 
it won’t be accomplished without the assistance of science and technology. The rapid 
development of market economy along with the innovation of science and technology 
enables human life to be brought into a new height and a wider range. At present, by 
entering the Internet era and stepping into this mobile internet platform, everyone's 
life can be more closely related to the economy which builds up a huge commercial 
database source. Data collection, analysis and integration are critical factors that make 
each economy bond together in the vast sea of business, and the collection and 
application of large data has become the most urgent problem the Internet era needs to 
cope with. 
Mobile Internet advertising platform emerges in this particular era, with the 
measure of collecting and processing massive data of economic downstream. 
Supplemented by accurate position of advertising delivery as well as interactive 
manner, it would quickly establish a link between enterprises and consumers which 
promotes the development of economy. However, due to the rapid development of 
mobile Internet, the relevant supervision and regulation system has yet to reach the 
perfect level in a timely manner, some methods of the revenue and cost confirmation 
for advertising platform system still exist loopholes and the financial risks of artificial 
manipulation. 
This paper aims to understand the business model and the identification of fraud 
risk based on the development trend of the industry, and it hopes to further determine 
the important accounts and audit objectives. By means of case study, the paper takes 
X company as the research object, then it adopts the company's business model as the 
main line to analyze the revenue and cost confirmation within the company’s profit 
model, and further clarify the difficulties and key points of audit. The author holds the 
view that the focus point of the audit changes according to the diversification of profit 
model under the operation process in the mobile Internet advertising company. 
Mastery of business processes and each operation line in business systems, the 
applicability of income model, the accuracy of revenue and expense confirmation 
method, as well as effective design of audit procedures will greatly assist auditors to 
find the financial risk and audit issues. 
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1535.2 亿元，较 2013 年增长 53.5%。预计 2017年市场规模将达到 3190 亿元①。 
随着互联网广告市场的增长，移动互联网广告的绝对金额及占比也在快速增长。
包括 SMS 广告在内，中国移动广告支出将达到 147.7 亿美元，年增长 80%。据预
测，如果所有格式广告都包括在内，2015 年中国移动广告支出将占媒体广告支




                                                             
① 易观国际.《2014-2017 年中国互联网广告市场预测》[R].  http://www.iyunying.org/news/4967.html 
② 东方财务网.《中国在全球移动互联网广告支出总额中占 20%》[R]. 2016-01-19 

































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
